
Course Title 

Managing the
cost of creating
value 

Study Field 

Business,
administration
and law 

University 

University of
Montpellier

CHARM priority field 

Transversal Skills;Entrepreneurship,
Innovation and 
Business;Sustainability and Climate 
Change; 

Course code 

nan

Faculty or
department 

Montpellier 
Management 
Institut

Study Level: 

MA/MSc 

Number of
credit points: 

2.5 

Name of
instructor(s):

Bernard AUGE 

Short description of the course 

Cost management is a priority for organizations facing intense competition.
This section examines how to use cost management as a decisive factor in
value creation. Numerous methods are presented, such as ABC, ABM, target
costing,  life  cycle  costing,  value  engineering,  Kaizen  costing,  just  in  time,
quality costing... This method integrate the sustainable topics. 
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Additional information 

Course 
requirements 
nan 

Language of 
instruction 
English 

Start date of 
course: 
04/03/2024 

End date of 
course: 
28/04/2024 

Contact hours 
per week for 
the student: 
15

Specific 
regular weekly 
teaching day/
time 
Asynchronous

Time zone 
CET (Spain, France, Germany, Netherlands, 
Hungary, Norway) 

Mode of delivery: 
fully online (all students participating online), no
specific time (=asynchronous) 

Planned educational activities and teaching methods 
nan 

Learning Management System/ 
Moodle 

Assessment methods 

MCQ 

certification 

Certificate

Course literature (compulsory or recommended): 

N.A

Number of places available for CHARM students 
No limit

Contact mail address for further information about this
course 

bernard.auge@umontpellier.fr 
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